
User motivations 

User motivations in social computing refer to the reasons why individuals engage in online 

activities, interact with others, and participate in virtual communities. Understanding these 

motivations is crucial for designing effective social computing platforms and applications. Users 

in social computing often have a combination of intrinsic and extrinsic motivations, and these 

motivations can vary widely based on the context and platform. Here are some common user 

motivations in social computing: 

Social Interaction and Connection: Many users engage in social computing to connect with 

friends, family, and acquaintances. They seek social interaction, emotional support, and a sense of 

belonging. Social media platforms like Facebook, Instagram, and Twitter cater to these needs. 

Information Seeking: Users often turn to social computing to find information, answers to 

questions, or solutions to problems. They may join forums, online communities, or use search 

engines to access knowledge and expertise shared by others. 

Entertainment and Leisure: Online gaming, streaming platforms (e.g., Twitch), and content-

sharing websites (e.g., YouTube) attract users looking for entertainment, relaxation, and 

enjoyment. 

Self-expression and Creativity: Blogging, vlogging, and social media platforms allow users to 

express themselves, share their opinions, and showcase their creative work. This motivation is 

often driven by a desire for self-expression and personal branding. 

Professional and Networking: Users engage in professional networking on platforms like 

LinkedIn to build their careers, connect with colleagues, seek job opportunities, and share industry 

knowledge. 

Learning and Skill Development: Online courses, tutorials, and educational forums attract users 

who want to acquire new skills, further their education, and engage in lifelong learning. 

Advocacy and Activism: Some users participate in social computing to advocate for causes they 

are passionate about or engage in social and political activism. They use platforms like Twitter 

and Change.org to raise awareness and mobilize support. 

Validation and Recognition: Social media platforms often provide validation through likes, 

shares, comments, and followers. Users may seek recognition and validation of their ideas, 

accomplishments, or appearance. 

Competition and Achievement: Gamification elements, leaderboards, and badges in various 

online platforms encourage users to compete, achieve goals, and strive for recognition and 

rewards. 

Escape and Distraction: Social computing can serve as an escape from real-life stressors or as a 

distraction from everyday routines. Users might engage in online communities or games as a way 

to relax and unwind. 

 



Shopping and Commerce: E-commerce platforms and social commerce sites provide users with 

opportunities to shop, discover new products, and make purchases based on recommendations 

from others. 

Community and Identity: Users may join online communities or forums that align with their 

interests, hobbies, or identities, creating a sense of community and belonging with like-minded 

individuals. 

Crisis Communication and Support: During emergencies or crises, users may turn to social 

computing platforms for real-time information, updates, and support from others facing similar 

challenges. 

Understanding these diverse user motivations is essential for platform developers, marketers, and 

community managers. By aligning platform features and content with these motivations, it 

becomes possible to create more engaging and satisfying social computing experiences for users. 

 

 

 

 

 

 


